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"Sommer" (Summer) from Die vier Jahreszeiten (the four seasons) — a German photographic postcard produced by 
NPG is part of the four seasons portion of the newly acquired John High Collection. Curt Teich Archives. JH4S105. 
See story beginning on page 3. 
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GENERAL INFORMATION 


The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history and 
geography of Lake County, Illinois from its earliest known inhabitants 
to the present. The Curt Teich Postcard Archives is a section of the 
Museum, devoted to the preservation and interpretation of the post¬ 
card format of visual information and to the care of the industrial 
archives of the Curt Teich Company of Chicago. The Teich industrial 
archives includes photographs and postcards of subjects related to 
North American twentieth century culture. 

The Lake County Museum is a department of the 
Lake County Forest Preserves. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve. 

Route 176 and Fairfield Road 

Wauconda, Illinois 60084 (847) 526-7878 

(847) 526-8638 Curt Teich Postcard Archives 

Fax (847) 526-1545 



Archives Building 


Curt Teich 
Archives and 
Lake County 
Archives 

Museum 

Exhibition 


Admission 


Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday. 
Research hours 9:00 a.m. to noon and 1:00 p.m. to 4 p.m. 
Monday - Friday by appointment. 


Open Monday through Saturday 11:00 a.m. to 4:30 p.m. 
Sunday 1:00 p.m. to 4:30 p.m. Morning hours are 
reserved for school tours. The permanent exhibit of the 
Curt Teich Archives "America in a Postcard Mirror" is 
on view during gallery hours. 

$2.50 for adults, $1.00 for students. Monday is a free 
day for all visitors. Admission is always free for Curt 
Teich Archives and Lake County Museum Association 
members. 


1937 DEZEA\BER-DECEA\BRE 1937 



Calendar for December 1937 with pictures of famous entertainers and movie stars in their birthday slots. Note Marlene Dietrich on the 27th. German postcard by Ross Vcrlag 
— part of the twelve months portion of the newly acquired lohn High Collection. Curt Teich Archives. JH12M13. 


JOIN US 

The Curt Teich Postcard Archives needs your support to maintain quali¬ 
ty preservation of its collections and to find new ways of making its 
resources available. 

Your membership or donation to the Curt Teich Archives will help pro¬ 
vide professional staff to care for the Archives, will aid in the ongoing 
effort to preserve the artifacts through environmental monitoring, con¬ 
servation procedures and materials, and will help support methods of 
bringing this unique material to the public through exhibits, publica¬ 
tions, and research services. 

The Curt Teich Archives at the Lake County Museum is a valuable 
resource of historically significant photographs; images that tell the his¬ 
tory of the twentieth century. 


Enroll now as a member of the Curt Teich Postcard Archives. 
Annual Membership: 


Individual 

$ 

20.00 

Family 

$ 

25.00 

Institution/Group 

$ 

30.00 

Contributing 

$ 

50.00 

Sustaining 

$ 

150.00 

Life (One-time payment 

$ 

500.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, 10% discount in the Museum store, a 10% 
discount on Teich Archives research services, and a 10% discount on 
book and postcard reproduction sales. 












NEW ACQUISITIONS 

ACTOR WEAVES SILK INTO ARCHIVES 


By Katherine Hamilton-Smith 


Over the next several years, the John 
High Collection of pre-World War I 
postcards, including the world's premier 
collection of woven silk postcards and 
"Stevengraphs," will come from New 
York City to the Teich Archives. The first 
installment of the John High Collection 
arrived in December 1995 and catalogu¬ 
ing has just begun this spring. This is a 
major acquisition for the Teich Archives 
— and one that requires a bit of expla¬ 
nation. 

John High is better known as a profes¬ 
sional stage actor than as a collector. 
Born in Jamaica Plain, Massachusetts 
and now residing in New York City, he 
is recently retired from a career span¬ 
ning 50 years, during which he 
appeared in over 300 productions 
including plays by Shakespeare, Noel 
Coward, Strindberg, Gilbert & Sullivan, 
and an astounding variety of musical 
comedy and farce. He is especially 
remembered for his interpretation of 
Richard III in the touring company of 
Richard III, and in over 1,000 perfor¬ 
mances as The Girl's Father in the 
Sullivan Street production of The 


Fantastiks. (Now in its 36th year, the 
Sullivan Street production is the world's 
longest running play.) 

And while his first love is the theater — 
his second must be postcards, and par¬ 
ticularly those woven in silk. He found 
his first Stevengraphs while playing Sir 
Evelyn in Anything Goes at the Pocono 
Playhouse. Members of the cast were 
"asked" to go to a local church fair and 
spend a few bucks. He found three of 
the silks, finally buying five — the 
cheapest he ever bought. Now years 
since, John has put together the world's 
finest collection of these rare pictures, 
bookmarks, and postcards made of 
woven silk. 

Production of Stevengraphs began in 
1874 in Coventry, England. The name¬ 
sake of the Stevengraph is master 
weaver Thomas Stevens (1828-1888). 
Born near Coventry, he worked in the 
weaving trade (the primary industry of 
the city) until, at the age of twenty-six, 
he opened his own weaving firm — spe¬ 
cializing early on in military ribbons and 
decorative silks for ladies' fashion. Only 


five years later, the market for English 
woven silk ribbons changed dramatical¬ 
ly, which spurred Stevens ingenuity and 
imagination to save his firm and thereby 
single-handedly develop a new visual 
format. 

The English silk weaving industry was 
protected by tariffs on foreign silk rib¬ 
bons. The tariffs made French silks high¬ 
ly desirable, not necessarily because of 
superior quality but because French rib¬ 
bons were foreign, more expensive and 
therefore available only to ladies of 
means. For the average English lady, 
bonnets and garments were decoraled 
with good old "homegrown" ribbons. In 
1860, Chancellor of the Exchequer 
William Gladstone masterminded the 
repeal of the duty on imported ribbons 
as one of the British concessions under 
the terms of the Anglo-French Cobden 
Treaty. Within months England was 
flooded with the cheaper French silks — 
and Coventry, where nearly fifty percent 
of the population was involved in some 
way with the weaving trades, fell into 
sudden and major economic depression. 





PALACE OF VARIED INDUSTRIES 


A postcard actually woven in silk and presented in a little mat as a souvenir of the 1904 Louisiana Purchase Exposition in St. Louis — part of the newly acquired John Hieh 
Collection. St. Louis World's Fair 69. 
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Whole sections of Coventry's manufac¬ 
turing district were abandoned and fell 
into disrepair. Looms and other equip¬ 
ment of the trade were put up for sale in 
a market which supported only minimal 
value for such items. Within months, 
thousands of Coventry citizens left for 
Canada and the United States. And in 
the coming years, Patterson, New Jersey 
became the ribbon-producing center of 
the world. Thomas Stevens company 
was one of only a few in Coventry that 
remained in the weaving business after 
the "crash" — not only remained, but 
thrived. Stevens made use of the new 
technology of the Jacquard loom, which, 
using key-punched cards, could produce 
amazingly intricate woven patterns and 
pictures in minutes. Innovative but far 
from simple, the Jacquard loom required 
as many as 5,000 punched cards to 
manipulate the warp threads and form 
the design in order to manufacture a pic¬ 
ture as small as only a few inches in 
length. With the loom Stevens devel¬ 
oped a new product — woven silk book¬ 
markers featuring designs, pictures, and 
verse for both adults and children. 

The bookmarkers were immediately and 
extremely successful. As competitors 
emerged with their own woven silk 
bookmarker offerings in the market, 
Stevens expanded his line to include silk 
valentines, Christmas cards, postcards, 
political ribbons, society sashes (e.g., 
Odd Fellows), fire aprons, pin cushions, 
and other similar pragmatic objects. 
Eventually Stevens realized that the pop¬ 
ularity of his woven silks stemmed more 
from their artistic aspect — what was 
pictured on them —than from any prac¬ 
tical use the objects might have. In the 
late 1870s, he began to produce and sell 
mailed pictures, which he called 
"Stevengraphs." Picture subjects includ¬ 
ed sports figures, political and royal fig¬ 
ures, architecture, current event scenes 
4 (expositions and the like), and genre 


years. Currently, only silk postcards from 
the St. Louis 1904 World's Fair were 
delivered with the first installment of the 
High Collection this past December. 

John High collects categories other than 
silks — Dickens, Shakespeare, jigsaw 
puzzle cards, "hold-to-lights" and 
copper windows, the four seasons, 
twelve months of the year, and cross¬ 
words, to name a few. A few of these 
categories are now in the Teich 
Archives, notably the four seasons and 
twelve months cards. 

The John High Collection greatly enrich¬ 
es the holdings of the Teich Archives 
because of the rarity and age of the 
cards, and because they are so different 
from anything else currently in the 
Archives' collections. And by making 
this gift to the Teich Archives, John High 
is assured that his collection — repre¬ 
senting decades of work and a major 
financial outlay — will remain together 



I iwll murrti a|iie faced man 
iftth no braitw but u4lh lol*> 
i oF money. (Ho u ill luu e |unk 
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scenes such as "The First Innings" — an 
1879 tribute to baseball. The postcards 
alone number some 250 subjects. 

Run by his sons after Stevens' Heath, the 
factory was completely destroyed in a 
German air raid on November 1 5, 1940. 
All the pictures and cards were burned 
and the looms and other industrial 
machinery fell through the floor. 
Happenstantially, an employee had 
taken home two books of design patterns 
the night before the factory's destruction 
— thus saving something of the history 
of the Stevengraph works. 

John High's collection of Stevengraphs, 
bookmarkers, and postcards woven in 
silk is probably the finest of its kind in 
the world. These will be coming to the 
Teich Archives over the next several 
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in a situation where it is useful to schol¬ 
ars, the media, and the public now and 
for generations to come. □ 


The Teich Archives collects postcards 
(and related materials such as pho¬ 
tographs and original art) from the earli¬ 
est known examples at the end of the 
nineteenth century to the present. If you 
are interested in donating postcards or 
an entire collection to the Teich 
Archives, contact Katherine Hamilton- 
Smith at (847) 526-8638. 


How to find it in the 
Teich Archives . . . 


The following subject headings 
from the Teich Archives' computer 
index may be searched for topics 
related to this article: 

EXPOSITIONS/Louisiana Purchase 

NOVELTIES/Silk, Ribbon 

TIME/Months of the year 

TIME/Fall 

TIME/Spring 

TIME/Summer 

TIME/Winter 
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Advice and projections on marriage to the January, 
April, and October "girlies." American postcards 
printed by Theodor Eismann — part of the twelve 
months portion of the newly acquired John High 
Collection. Curt Teich Archives. JHJ2M13. 









Fasten Your Seatbelts... 


for a wild ride through the Lake County 
Museum's special exhibit, Model A to 
Z28: America's Love Affair With the 
Road opening in September 1996. The 
exhibit features a fun look at the impact 
of the automobile on American culture; 
the growth and spread of suburbia; the 
creation of drive-in facilities for movies, 
restaurants and banks; and includes how 
fashion, courtship, and people's lives 
changed. Images from the Curt Teich 
Postcard Archives, artifacts from the 
Museum, and generous loans from col¬ 
lectors and dealers in the Chicagoland 
area will tell the story. 

Nearly 2,000 square feet is dedicated 
to Model A to Z28 — one of the largest 
new exhibits ever featured at the 
Museum. Highlights of this exhibit 
include a monthly rotation of one vin¬ 
tage and one brand new automobile, 
and a Route 66 multi-media kiosk which 
is being developed and donated by The 
Registry in Rolling Meadows, Illinois. 

October will be motorcycle month and 
features a fall heritage Motorcycle Run 
through Lake County on October 20. 
November celebrates England's Brighton 
Run with the 36th Annual Run to 
Brighton for automobiles on November 
3. Other programs will take place in 
1997 concluding in August with a 
Tailgate Party at the Museum. 


The Museum will celebrate the open 
ing of a new wing with Model A to Z28. 
The wing incorporates three different 
sections: the temporary exhibition space, 
a food concession area, and a program¬ 
ming area for school groups or special 
events. The opening celebration for the 
exhibit and the wing will take place dur¬ 
ing the Farm Heritage Tractor and Steam 
Show on September 28 and 29. 

A complete list of events for Model A 
to Z28 will be available in late summer. 
For more information or to obtain a list 
of events, please call (847) 526-8638. □ 


Thank You to 
All our Contributors 

We would like to thank all our mem¬ 
bers for their support of the Curt Teich 
Postcard Archives. The Teich Archives 
is the largest public collection of post¬ 
cards and related materials in the 
United States. Member's contributions 
aid in the ongoing effort to preserve the 
postcards by providing the proper stor¬ 
age for new materials that are accepted 
into the permanent collection. We 
would like to especially recognize the 
following members: 


CONTRIBUTING 

Herbert and Nancy Fox 
William J. Cody 
Norman D. Stevens 
Mrs. Louise Hall 
Marvin Dickman 
Arthur Craig 
Tim Smith 

Susan and jack Davis 

SUSTAINING 

Henry Feldman 

Richard Small/Eli Lilly and Company 
Foundation. 

THE CENTURY CLUB MEMORIAL 
ACQUISTION FUND, established by 
postcard dealer and author Susan Brown 
Nicholson, will grow into an endowment 
from which the Teich Archives can 
extract funds to make purchases of post¬ 
cards and related materials for the col¬ 
lections. Donations to the funds begin at 
$100.00. The following recent donations 
were made to this fund: 

In Memory of joan Klepac 
from her Postcard Family 

In Memory of Michael Neal 
from the Nicholson Family 

For more information about membership 
opportunities or the Century Club 
Memorial Acquisition Fund, please call 
(847) 526-8638. □ 



A.O. Homme, Auto Livery, Roseau, Minnesota. Curt Teich Postcard Archives 12544. Ca. 1906. 









NEW YORK UNDER COVERS: The Souvenir Book Project 


By Barbara Ulrich-Hicks 

The Curt Teich Company is known for 
the vast number of postcards it produced. 
Yet many people do not realize that the 
company also printed many other items, 
such as stationery, menus, business cards, 
and the like. Teich also made souvenirs, 
including baby packets (groups of mini 
postcards sent in a small packet), souvenir 
folders, and booklets. 

Naturally, the postcards have taken the 
highest priority at the Teich Archives. 
However, the spotlight recently fell onto 
another component of the collection when 
Fred Sharf, a researcher from Boston, 
asked about Teich's souvenir books from 
New York City. When he received the 
reply that the Archives did have several 
hundred hooks, and that some of them 
were probably from New York but lhat 
they were not cataloged nor were they 
even stored together, Mr. Shad decided 
that it was time to fund a project that 
would make the entire collection of books 
more accessible. He also wanted to know 
as much as possible about any New York 
City books in the collection. I was con¬ 
tracted to do the work. As a former intern 
of the Archives, I had the advantage of 
having worked closely with all aspects of 
the collection. Although I did not know 
exactly what I would find, I at least knew 
how to maneuver my way around the 
Teich Company's indexing systems. 

By "souvenir book," I mean items 
bound either by staples or string, with 
pages that turn. These do not include 
b<X)ks that have postcards which one can 
tear out and send, nor should they be 
confused with "souvenir folders" or "sou¬ 
venir booklets," which are accordian- 
folded images printed back to back and 
encased in a heavy paper folder. 

Although "souvenir books" are books, not 
all of them are necessarily souvenirs - 
some were printed for business purposes 
and others have a religious theme. 

The first part of the project was fairly 
straightforward I combed the Archives 
for souvenir books, finding them tucked 
away safely in a few corners of the build¬ 
ing, and managed to accumulate several 
hundred; a good number were duplicates. 
Many were still in their mailing envelopes; 
most were in beautiful condition. 

The books were inventoried and stored 
according to geographic area,, except 
those with commercial or religious sub¬ 
jects. Thirty states, Washington, D.C., 
and five foreign countries are represented. 
A large number of books depicting scenes 
from national parks are in the collection, 
along with several books of scenes along 
the railroads. Although most of the books 
are not cataloged on the computer, and 
many of them do not even have produc¬ 
tion numbers, the collection is now avail- 
6 able for public use. 


It must have seemed a bitter irony to 
Fred Sharf when I told him that only four 
New York City books emerged from the 
project he funded. In one sense, howev¬ 
er, this proved to he fortunate; I was able 
to scrutinize each book, and the indexes 
and related production files, extremely 
closely. By examining everything per¬ 
taining to these four books, I made some 
discoveries and confirmed some suspi¬ 
cions about what went on in the compa¬ 
ny when an order came into the plant. 

Every order coming into the Teich 
Company received a number which indi¬ 
cated the production process requested. 
That number was assigned an envelope 
called a production file, which traveled 
around to the various departments of the 
company, until all the steps in the print¬ 
ing process were completed. The enve¬ 
lope contained original materials such as 


special instructions, negatives, layout, 
copy, and proofs, among other things. 

Researching materials before 1926 is 
difficult because the Teich Archives does 
not have the production files for the 
prior years. Two of the New York books 
titled, New York the Wonder City, were 
produced around 1918, and no original 
materials were available. It was interest¬ 
ing to note that the actual content of the 
two books was the same, but the copy¬ 
right owners, publishers, typeface, and 
covers differed. 

The other two New York books in the 
Teich Archives are also versions of the 
same book, ordered by different cus¬ 
tomers, Frank Cooper in 1935 and the 
Interborough News Company in 1938. 
The covers differ, but the content of the 
of the original 140 images had been 



Art Deco cover for the New York the Wonder City souvenir book ordered December 16, 1938 by the 
Interborough News Company and copyrighted in 1939 by Curt Teich & Company. Curt Teich Archives D5682. 








Back cover for the New York the Wonder City sou- 
venir book ordered by the Interborough News 
Company. Curt Teich Archives D5682. 1938-9. 

replaced by new images in (he 
Interborough News book. These books 
appear in the geographic index records 
kept by the Teich Company, and each 
picture was assigned a production num¬ 
ber. It was exciting to find that the 
Archives holds every single production 
file that went into the printing of these 
books, all 140 of them. 

Going through each file yielded a gold 
mine of information about the images, 
such as who owned them, who owned 
the copyright, which images were previ¬ 
ously produced as postcards, and what 
those production numbers were. Some 
production files contain both original 
and retouched photographs. Others 
were empty, referring the artist to the 
production numbers of previously print¬ 
ed postcards. 

The books seem to have been a joint 
effort between the customer and the Teich 
Company. Many of the photos were sup¬ 
plied by the customer. In fact, out of near¬ 
ly 140 photos from the 1935 and 1930 
books, at least 56 of them were supplied 
by either Frank Cooper or the Interborough 
News Company. Apparently, the cus¬ 
tomer would contact a professional pho¬ 
tographer such as Irving Underhill or 
obtain public relations photos from places 
such as Rockefeller Center, and then sub¬ 
mit them to Teich to include in the books. 
Teich then printed them with the copyright 
citing the photographer. 

It is possible that the books were pub¬ 
lished in pari to showcase different 
buildings that were new and distinctive 
to New York. This may be true — 
Cooper's book in 1935 devoted a high 
proportion of space to the Rockefeller 
Center and Radio City Music Hall. On 
the other hand, it may have something to 
do with that company's planned distribu¬ 
tion. If Frank Cooper was selling 


his products primarily in or around 
Rockefeller Center, he might have want¬ 
ed to target that area. 

There are similarities among all the 
Teich books in the types of images 
deemed important. Many skylines and 
grandiose street scenes are featured even 
in the early books, which emphasize 
New York's large size. Of course, indi¬ 
vidual corporate buildings are pictured, 
reminding one of New York's role as 
financial center of the world, but these 
are not the only structures. Bridges, 
especially Washington Bridge, seemed to 
have been of major interest, as are 
churches and public buildings such as 
the New York Library, Post Office, and 
Medical Center. The early books espe¬ 
cially feature public buildings — the 
1918 books even devote space to the 
City Prison. 

It is interesting to compare the early 
books to the newer books — the early 
books devoted much more space to the 
big hotels than the newer books, which 
featured only the Waldorf Astoria. More 
churches were featured in the early years 
as well. The newer books appear to 
highlight the things one can do in the 
city, like going to the museum or parks 
or visiting Radio City Music Hall. The 
earlier books seem to be concerned with 
what one can see in the city. 

Structures related to transportation also 
appear; photos of not only railroad sta¬ 
tions, but also of steamships. Since trav¬ 
eling was a slower process years ago, it 
was probably a bigger part of the 
tourist's experience than it is today, and 
the journey itself was worthy of a few 
photos. This kind of traveling is empha¬ 
sized in the newer books, but not the 
earlier ones; while traveling around the 
city itself is documented in the earlier 
books and neglected in the newer ones. 
Certainly each book is trying to give 


New York a modern, sophisticated 
image, but the definition of modern and 
sophisticated seems to have changed 
slightly between 1918 and 1935. 

The souvenir book project was an 
undertaking that broke some ground at 
the Teich Archives. Mr. Sharf's generosi¬ 
ty in funding this project has made the 
books accessible for public use and pro¬ 
vided the opportunity to understand the 
Teich Company process a little better. 
The images in the books are not only 
interesting themselves, but the compila¬ 
tion of images can provide new insights 
into the history of tourism. The souvenir 
books, while produced in far fewer num¬ 
bers than the individual postcards, are an 
important part of the Teich Company's 
history; this project has only scratched 
the surface. □ 


Barbara Ulrich-Hicks is Curator at the 
Reno County Museum in Hutchinson, 
Kansas. She is a past Graduate Intern at 
the Lake County Museum. Barbara 
received her Master's Degree in 
Historical Administration at Eastern 
Illinois University. 


How to find it in the 
Teich Archives . . . 


The following subject headings 
from the Teich Archives' computer 
index may be searched for topics 
related to this article: 

MISCELLANOUS/Souvenir booklet 





Interior view of New York the Wonder City souvenir book. The book was a joint effort between the Interborough 
News Company and the Curt Teich Company with the customer supplying over one-third of the images used in 
the book. The hooks showcased buildings that were new and distinctive to New York as well as bridges and 
methods of transportation. Curt Teich Archives D5682. 1938-9. 7 







Postcard Art Competition/Exhibition '95 


Postcard Art Competition/Exhibition 
(P.A.C.E.) '95 was a collaborative effort 
between the Lake County Museum's Curt 
Teich Postcard Archives and the David 
Adler Cultural Center of Libertyville, 
Illinois and was dedicated to the 
American picture postcard. The 1995 
competition was open to Illinois artists 
eighteen years of age and older. Artists 
were asked to submit original artwork in 
a 4" by 6" format. Work was judged on 
creativity, technical expertise and con¬ 
tent. ludges for the competition were 
Rebecca Goldberg, Director of the 
Schonnenheim Gallery of Art at Lake 
Forest College and Marc Pascale, 
Assistant Curator of Prints and Drawings 
at the Art Institute of Chicago. Twelve 
winning artists received cash awards of 
$150.00, each underwritten by private 
and corporate sponsors, and Awards of 
Excellence were given in the amounts of 
$500, $200, and $100 for first, second, 
and third positions. Twenty-four merit 
award winners were also chosen for the 
exhibit. 

Reproduction postcard sets have been 
made from the twelve winning postcard 
designs and are sold as a fund raiser for 
both institutions. 

The set of postcards from the award 
winning designs of P.A.C.E. '95 are now 
available for sale through the Curt Teich 
Postcard Archives. The set of twelve 
postcards may be purchased by mail at a 
cost of $10.50 including postage and 
handling. Check or money order must 
accompany request. 



Plans are underway for Postcard Art 
Competition/Exhibition '97, scheduled to 
open at the Lake County Museum during 
National Postcard Week in May of 1997. 
If you are interested in participating in 
this exciting event as an artist, a patron 
or a sponsor, please contact Debra Gust 
at the Teich Archives for more details. 

B (847) 526-8658. □ 







NOTES FROM THE RESEARCH DESK 

By Debra Gust, Teich Archives Staff Researcher 


"Notes from the Research Desk" and 
"Cataloging Notes" appear in alternate 
issues of I mage File. The two features 
focus on the use of and access to materi¬ 
als in the Teich Archives . 


The research requests that come to the 
Teich Archives run the gamut from the 
sentimental to the scholarly. Some 
researchers access the images from the 
Archives for their evocative properties 
and the nostalgic feelings they recall, 
while others look to postcards as a record 
of trends, styles, cultural markers or his¬ 
torical documentation. 

Rosanne Jones request for an image of 
Falls Mill, West Virginia illustrates the 
nostalgic and evocative property of the 
postcard. A co-worker, depressed over 
the death of her father, was particularly 
saddened when his birthday approached. 
This co-worker often spoke of her child¬ 
hood days in Falls Mill and mentioned to 
Jones that postcards existed of the area 
where she played as a child. Jones con¬ 
tacted the Teich Archives to see if any of 
those postcards were in the collection. A 
view was located of the swimming hole 
near the Texaco gas station owned by the 
woman's father. The postcard also shows 
the road into town and a sign advertising 
the Texaco station visible on a hill. Jones 
explained that the gas station was just 


around the bend in the road. She asked 
the Teich Archives to make an enlarged 
color copy as a gift for the woman. 

Jones later told us that the postcard 
brought back many wonderful memories 
for her co-worker and helped cheer her 
up at a very difficult time. When it was 
first printed, this postcard was a souvenir 
view of a small West Virginia town. The 
text on the back touts its fine fishing 
holes. Today it serves as a cultural docu¬ 
ment that evokes a strong sense of nos¬ 
talgia and connection to another time for 
a woman who spent her childhood in 
this tiny mountain town. 

Alison Isenberg's research for her docto- 
al dissertation is a good example of the 
scholarly research done at the Teich 
Archives. While working on her disserta¬ 
tion, Isenberg visited the Archives on 
three different occasions. Initially she 
thought she could outline how the criteri¬ 
on for representing America's main streets 
evolved during the twentieth century. 
When she learned about the production 
files, the job envelopes containing pho¬ 
tographs, negatives, sketches and other 
material used in the production of the 
postcards, Isenberg became interested in 
the changes made to the original photos 
as well as in the resulting postcards. "This 
shifted my interest to the promotion of 
specific main street ideals in the twentieth 


century, and how that was linked to city 
planning and 'municipal housekeeping'." 

The vast material in the Teich Archives 
allowed Isenberg to create a national 
study as opposed to a relatively narrow 
case study. She poured over album after 
alburn, observing changes as the 
decades passed with the turn of the 
pages. In the end she dedicated the 
entire second chapter of her dissertation 
to postcards and their "self-conscious 
statements about standards of urban 
progress. 2 The postcards Isenberg 
describes in this chapter actually portray 
a main street that was "managed," sort of 
a "City Beautiful" campaign on 3-1/2 by 
5-1/2 pieces of paper. Small towns were 
not transformed into Oz' Emerald City. 
They were simply portrayed as their citi¬ 
zens would like the world to see them - 
as pleasant places to live, with sidewalks 
and paved streets, devoid of clumps of 
horse manure. The postcards made for 
these towns were symbolic statements of 
boosterism and pride. With just a few 
visits to the Teich Archives, Isenberg was 
able to access an entire genre of twenti¬ 
eth century visual documentation. 

It is interesting to note that city planners 
are again referring to postcards to depict 
how downtowns once looked. The Teich 
Archives has been called upon by many 



WE ARE HAVING A GOOD TIME AT NEPTUNE BEACH, ALAMEDA. CAL. 

The Walt Disney World design team requested images from the Teich Archievs to be used for pormotionai materials advertising their newest and most luxurious resort, 
9 Disney's BoardWalk. Neptune Beach, Alameda, California. Curt Teich Archives A68538. 1916 . 






This postcard brought back childhood memories for a 
woman who grew up in Falls Mill, Wes/ Virginia. The 
view shows the road into town and a sign on a hill 
advertising her father's Texaco station. The back of the 
postcard states, “This beautiful stream is a Fisherman's 
Paradise, where thousands of fish are caught every 
year." Curt Teich Archives 7CK747. 1957. 

people involved in the Main Street pro¬ 
gram of the National Trust for Historic 
Preservation. In this project. Main Street 
representatives work with city planners to 
create restoration and redevelopment 
plans for downtown commerce areas in 
cities and towns across America. 

And there are some requests that are 
just...fun! The Walt Disney World design 
team requested images of Atlantic Ocean 
boardwalks to be used for promotional 
materials advertising their newest and most 
luxurious resort, Disney's Boardwalk. The 
Disney people saw a copy of the Teich 
Archives' book Down By The Seaside and 
were led to the Archives for additional 
imagery. We provided them with dozens of 
gorgeous and romantic images of some of 
America's favorite seaside playgrounds. Six 
of them graced an article in the Disney 
Magazine introducing the new resort: 

"Next summer, Walt Disney World 
brings a fantasy ocean shoreline 
inland - with all its exuberant charm 
and attractions...Celebrating the effer¬ 
vescence of bygone era vacationing, 
Disney's BoardWalk captures the 
optimism, ingenuity and delicious 
diversion of an American holiday...by 
the sea, by the sea, by the beautiful 
sea." 3 

Well, I've got my suitcase packed! 

Needless to say, the Disney people were a 
pleasure to work with, and they even sug¬ 
gested that working at the Teich Archives 
was probably as much fun as working for 
Disney. I agreed...but it sure would be great 
to have lunch with Mickey every day! □ 


1. Alison Isenberg, Letter to the Author, 6 
September 1995. 

2. Alison Isenberg, "Downtown Democracy: 
Rebuilding Main Street Ideals in the 
Twentieth Century American City" (Ph.D. 
diss., University of Pennsylvania, 1995) 112. 

3. Angela Decarlo, "Disney's BoardWalk," 
The Disney Magazine, (Winter 1995):20. 


New Area Code! 

Please make a note that the area 
code for the Teich Archives has 
changed. The new area code is 847. 
10 ____ 


INDICIA 

Images from the Curt Teich Archives 
are included as illustrations in many and 
varied publications. Indicia is an anno¬ 
tated "booklist" of recent publications 
and exhibitions in which Teich Archives 
images appear. 

□ Moore, Deborah Dash. To the 
Golden Cities: Pursuing the 
American Dream in Miami and L.A. 
New York: The Free Press (Division 
of Macmillan), 1994. 342 pages, 
black and white illustrations. ISBN 0- 
02-922111-0. 

To the Golden Cities is the story of 
an essential moment in American 
Jewish history, the shaping of a new 
postwar Judaism for the second half 
of the twentieth century — begun 
when thousands of American Jews 
sought new beginnings in the nation's 
South and West after World War II. 

Earlier Jewish immigrants to the New 
World had sought to fit into the well- 
established communities they found 
in the North, but Miami and Los 
Angeles were frontier towns with few 
rules for newcomers. Jews could 
establish new economic niches in the 
hotel and real estate industries, and 
build new schools, political organiza¬ 
tions, and community centers to 
reshape these cities' ethnic land¬ 
scapes. In To the Golden Cities, 

Vassar College professor Deborah 
Dash Moore studies this migration 
and its impact on American Jewish 
culture and politics. 

Among the illustrations are three 
Teich Archives images: the Wilshire 
Boulevard Temple in Los Angeles; 
the Fontainebleau Hotel in Miami; 
and the Temple Beth Shalom in 
Miami. 

□ Leuzzi, Linda. Urban Life (from the 
Life in America 100 Years Ago series). 
New York and Philadelphia: 


Chelsea House, 1995. 100 pages, 
color and black & white illustrations. 
ISBN 0-7910-2841-0. 

Urban Life, one volume in a series of 
six entitled Life in America 100 Years 
Ago, explores the growth of American 
cities from the late nineteenth century 
up to World War I, showing how a 
passionate boom in construction dur¬ 
ing this period shaped the patterns of 
wealth and poverty that are still evi¬ 
dent today. Nine turn-of-the-century 
views of American cities from the 
Teich Archives contribute to the illus¬ 
trations, including: Boston, Chicago, 
San Francisco, Washington, and New 
York. 

□ Remembering Chicago Again: A 
Nostalgic Look at Chicago in the 
1940s and ' 50s. Documentary film. 
WTTW/Chicago in cooperation with 
the Center for Creative Photography / 
University of Arizona, 1995. 60 min¬ 
utes — color and black & white. 

Remembering Chicago Again brings 
the 1940s and '50s alive through the 
memories of Chicagoans, such as: 
old friends from early Chicago televi¬ 
sion — Kukla, Fran and Ollie, Miss 
Francis, and Dave Carroway; the 
days when ladies donned white 
gloves to go downtown and men 
shined their shoes to go on a date; 
and riding the subway to cool off. 

This film joins the 1994 WTTW pro¬ 
duction Remembering Chicago: A 
Nostalgic Look at Chicago in the 
1920s, '30s and '40s. 

Three Teich Archives images were 
used in this film, including: Perfection 
Motors (dealers in Chrysler and 
Plymouth) at 930 East 47th Street in 
Chicago; Kirby-Chappell Chrysler 
Plymouth Dealers at 6201 South 
Western Avenue in Chicago; and an 
advertisement for Marathon Paper 
Company showing a 1959 family eat¬ 
ing "take-out" food in front of a tele¬ 
vision set. 



One of the three images used in the book, To the Golden Cities: Pursuing the American Dream in Miami and L.A. 
The back of the Temple Beth Sholom postcard reads, "The Liberal Congregation on the Beach." Affiliated with the 
union of American Hebrew Congregations. Miami Beach, Florida. Curt Teich Archives IDK1167. 1961. 






□ Flammang, James M. and the Auto 
Editors of Consumer Guide. Cars of the 
Fabulous '50s: A Decade of High Style 
and Gocxl Times. Lincolnwood, llinois: 
Publications International, 1995. 416 
pages, color and black & white i 11 ustra- 
tions. ISBN 0-7853-0939-X. 

Cars of the Fabulous '50s embraces 
more than just the flamboyant automo¬ 
biles of the period. Each chapter covers 
one year in the decade, with an intro¬ 
duction relating the events and eco¬ 
nomic conditions that prevailed at the 
time, followed by a "photo album" of 
cars from the decade, arranged by 
make. This lavishly Illustrated book 
includes reproductions of the ads 
automakers used to push their products 
— many featuring exaggerated color 
illustrations rather than the photography 
that is common today. And sprinkled 
throughout are photographs depicting 
everyday life on Main Street, U.S.A., as 
well as celebrities posing with their cars. 

Eleven Teich Archives images are 
included in the book, primarily views of 
car dealerships around the country. 

n SCA journal. Society for Commercial 
Archeology 13:2 (Spring-Summer 
1995). Illustrated. ISSN 0735-1399. 

This is a theme issue on roadside 
mimetic or "Programmatic" architecture 
(buildings and structures shaped to look 
like things other than buildings — drive- 
ins in the form of giant hamburgers or 
hot dogs, gas stations in the form of air¬ 
planes, and the like). In this issue are 
brought together examples of Pro¬ 
grammatic work in many parts of the 
country. Each of the authors is from a 
different region and offers descriptive 
and analytical writings based on his or 
her perspective of that region. Articles 
include "Big Critters in the Upper 
Midwest," "Ralph and Ernie's Roadside 
Igloo," "Jumbo Oranges and Giant 
Lemons," and "The American Roadside 
Giant: Myth, Meaning, and Cultural 
Identity," to name a few. 

The introductory essay is written by 
University of California architectural his¬ 
torian David Gebhard, who also intro¬ 
duced the 1980 book California Crazy 
— one of the first attempts to address 
the history and value of Programmatic 
architecture. 

Four Teich Archives images help to 
illustrate the theme: the Sky-Hi Drive-In 
in Chicago; the High Point, North 
Carolina Chamber of Commerce build¬ 
ing (in the shape of a chest of drawers); 
the Brown Derby Restaurant in Los 
Angeles; and "Lucy" the elephant hotel 
in Margate, New Jersey. 

D Porterfield, James D. Dining By Rail: 

The History and Recipes of America's 
Golden Age of Railroad Cuisine. New 
York: St. Martin's Press, 1995. Illus¬ 
trated, 325 recipes. ISBN 0-312-08768-3. 

In 1930, the statistical high point of 
passenger food service on America's 


railroads, over 10,000 employees 
prepared and served food to more 
than 800,000 passengers daily — 
upwards of 80 million meals that year 
alone! Passengers experienced crisp 
linen, polished silver, attentive ser¬ 
vice, and the passing panorama of 
America life — all accompanied by 
great food. 

Dining By Rail also serves up the 
story of how railroads went from ven¬ 
dors hawking soot-covered hotcakes, 
eggs soaked in lime water, and gritty 
black coffee, to providing dishes that 
won international awards — can¬ 
taloupe pie, cream of sweet potato 
soup, melon mint cocktails, and hot 
strawberry sundae. Three hundred 
twenty-five simple recipes are includ¬ 
ed in a book for readers interested in 
railroads, food and recipes, or social 
history. 

A Teich Archives image of a 1941 
Santa Fe Streamliner entering 
Southern California through the 
orange groves graces the book's 
cover. 

□ "Disney's Boardwalk at Walt Disney 
World," The Disney Magazine 31:1 
(December 1995 - January/February 
1996) 20-23. 



_I 

The Disney Magazine is devoted 
exclusively to the projects, future, and 
history of The Walt Disney Company. 
"Disney's Boardwalk at Walt Disney 
World" explains the amenities of 
Disney's fourth and final lakefront 
resort at Epcot, Disney's Boardwalk, 
opening in July 1996. 

The design of the 45-acre complex — 
featuring hotel accommodations, 
themed pools, children's play areas, a 
health club, restaurants, and a 365- 
seat ESPN World Sports Bar — is 
inspired by "the effervescence of a 
bygone era of vacationing...by the sea, 
by the sea, by the beautiful sea." Six 
Teich Archives postcards of famous 
seaside locations such as Long Beach, 
California and Atlantic City, New 
Jersey illustrate the article. □ 


WISH LIST 

The Teich Archives collects postcards 
and other related materials from the ear¬ 
liest postcards to the present, from any 
part of the world. The Teich Archives 
also maintains a library with information 
on the history and value of postcards, a 
complete set of Postcard Collector, and 
books on style, popular culture, Route 
66 and the Lincoln Highway. The staff is 
frequently asked if any specific materials 
are needed for the collection. While we 
are always interested in reviewing any 
postcards or books for possible donation, 
the following is a selected "Wish List:" 


WISH LIST 

Postcards 

- German printed Teich postcards 

- Teich postcards pre-dating 1907. 

- "Real photo" postcards 

- Postcards depicting "Suffragettes" 

- Views of or related to Ellis Island 
Books 

- Price Guides from the Colonial 
House Publishers, Enk, North 
Carolina: 

The Postcard Price Guides, 2nd 
Edition, by J.L. Mashburn. 

Black Americana Postcard Price 
Guide by J.L. Mashburn. 

The Artist-Signed Postcard Price 
Guide by J.L. Mashburn. 

- The Detroit Publishing 
Company Postcards by Nancy 
Stickels Mechscluilte. 

- The American Gas Station: 
History and Folklore of the Gas 
Station In American Car Culture, 
by Michael Karl Witzel. 

- The American Drive-In: History 
and Folklore of the Drive-In 
Restaurant in American Car 
Culture, by Michael Karl Witzel. 

- Route 66: A Guidebook to the 
Mother Road ' by Bob Moore 
and Patrick Grauwels. 


We would like to thank the following 
people for their recent donations to the 
library: 

Art Doty 
Joseph May 
Richard Soller 
Jim Morrison 
Susan Nicholson 

For more information about donating 
books or postcards, please contact the 
Teich Archives at (84 7) 526-8638. 
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The Museum is located about 40 miles northwest of Chicago in 
the Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, IL 60084 (847) 526-8638. 


fhe Curt teich Company operated In 
Chicago from 1898 to 1974 as a printer of 
postcards, advertising pamphlets anrl 
brochures, maps, blotters, and sundry other 
printed items. The company eventually 
became the largest volume producer of |m»sI- 
cards In the world. Over the span of 76 
years of business, Fell l' spved«opifcs of 
everything his firm printed, including most of 
the original photographic layout work. In 
this way he established an industrial archives 
that now exists as the nucleus of the; Curt 
Teich Postcard Archives at the Lake County 
Museum. It is the intention of the Museum to 
preserve this resource and to research and 
analyze the importance postcard views have 
for understanding the history of twentieth 
century America. 

IMAGE FILE is published by the Lake County 
Museum: Curt Teich Postcard Archives, 
which is a section of the Lake County Forest 
Preserves. ISSN-07430-7617. 

Image File provides a forum for discussions 
related to twentieth century culture. Articles, 
review essays, and news items will be con¬ 
sidered for publication. Guidelines for sub 
mission of articles are; available upon request 
by writing to the Publications Editor, Lake 
County Museum, Curt Teich Archives, 
Wauconda, IL 60084. 

The Chicago Manual of Style 1 3th edition 
(Chicago, 1982) is used as the standard for 
style and footnote format. Decisions on man¬ 
uscripts will be rendered within four weeks 
of submissions (Jffers ff > rbvtbw books pi 
suggestions of books to review are wel¬ 
comed. 

Christine A. Pyle, Editor, Image File 

Subscription to Image File is a benefit of 
membership to the Curt Teich Archives. The 
Lake County Museum is a not for profit 
agency. 

Lake County Museum, Lakewood Forest 
Preserve, 27277 Forest Preserve Drive, 
Wauconda, Illinois 60084, U.S.A. 



Lake County Museum 
Lakewood Forest Preserve 
27277 Forest Preserve Drive 
Wauconda, IL 60084, USA 


ADDRESS CORRECTION REQUESTED 


BULK RATE 
U.S. POSTAGE 

PAID 

PERMIT No. 78 
Libertyville, IL 
















